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Current Market Conditions
More than 800,000 physicians practice medicine in the United States today, 
according to the American Medical Association. Their specialties, locations, 
and practice sizes might differ, but the difficulties of managing a practice are 
common to all of them — and the problems show no signs of slowing down.
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Declining Patient Visits
The number of patient visits has declined as the economy has faltered,  
with eight out of the 10 most recently measured months recording a year-over-year drop. 
(“Health Care Providers, July Physician Office Visit Survey Data Remain Soft,” Deutsche Bank Securities, Aug. 31, 2010)

July 2009	 Aug 2009	 Sept 2009	 Oct 2009	 Nov 2009	 Dec 2009	 Jan 2010	 Feb 2010	 March 2010	 April 2010	 May 2010	 June 2010	 July 2010 

+5

+4

+3

+2

+1

0

-1

-2

-3

-4

-5

-6

-7

-8

-9

-10

Plummeting Reimbursements

In 2009, average  
reimbursement  
for E&M services  
declined by 7.3%
(2009 Physicians Practice Fee Schedule Survey)

Rising Student Debt
Since 2003, the average amount  
of debt carried by students graduating 
from medical school has risen by  
more than 40%.
(2003-2009 American Association of  
Medical Colleges Graduation Questionnaires)

2003...............................$109,457

2004...............................$115,219

2005...............................$120,280

2006...............................$129,943

2007...............................$138,608

2008...............................$155,000

2009...............................$156,456
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Very conducive: 
3%

Somewhat  
detrimental: 48%

Somewhat 
conducive: 23%

Very  
detrimental:  
17%

No effect:  
9%

Compromised Patient Care

65% of surveyed 
physicians feel  
the current state 
of healthcare is 
detrimental to  
the delivery of  
patient care.
(2010 Physician Sentiment Index (SM),  
Taking the Pulse of the Physician  
Community, athenahealth & Sermo)

With medical practices facing  
increasing business challenges,  
the need for practice management  
information by physicians and office  
administrators is greater than ever  
before. Physicians  
Practice is  
the resource  
practices have  
trusted for over  
twenty years  
for practical,  
essential  
business  
advice.

The Result…
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Solo Practitioner
59%

TYPE OF PRACTICE

Our broad reach mirrors the national  
demographics — Physicians Practice is 

distributed to solo practitioners  
and groups of all sizes.

Group Size

81% of surveyed readers say they are responsible for 
making purchasing decisions for their practice/clinic. 
(March 2010 Physicians Practice readership survey)

Buying Power

Unlike publications that target only one specialty,  
Physicians Practice reaches a broad spectrum of healthcare 
practitioners and their office staff.

specialty

why  
Physicians  
Practice?
· Physicians Practice offers a comprehensive, 

multi-media platform that allows you to reach 
physicians through a combination of advertising 
opportunities and custom solutions with print 
and digital media options.

· Our renowned editorial staff provide practical, 
proven solutions for the “real-world” concerns 
their businesses face. These include billing, cod-
ing, collections, technology, work flow, staffing, 
compensation, and legal and financial matters.

· As the largest circulated business publication 
in healthcare, physicians from across the United 
States turn to Physicians Practice for help 
with effectively managing the operation and  
business aspects of their practices.

Circulation
Physicians Practice provides the 
ideal audience for advertisers to target  
the physicians they need to reach.

Group Practitioner
41%
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Group Size 
Breakdown

5-9 (30%)

3-4 
(17%)

10-25 
(23%)

26-50 
(9%)

101-200 
(2%)51-100 

(4%) 200+ 
(2%)

2 (13%)

Source: Direct Medical Data, September 2011
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	 Frequency	 10x	 24x	 10x	 10x	 6x

	 BPA-Audited	 l	 l	 l

	 Non-Association	 l	 l	
	 Publication

	 All Specialties	 l		  l	 l

Source: Publisher’s own print data from 2011 media kits. *Resigned BPA membership as of 2008 Circulation Statements.
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how we top the competition 
Advertisers turn to Physicians Practice because we offer unsurpassed quality 
at an outstanding value, making us the clear leader amongst our competitors.

Physicians Practice carries nearly 50% 
of the non-pharmaceutical advertising pages 
in the marketplace. This is a result of our 
long-standing reputation as the trusted  
source of practice management advice  
for physicians and their office staff.

B2B Advertising Market Share

Competitive analysis of practice management journals

Physicians Practice reaches a larger, broader audience at a lower 
CPM rate than any other publication of its kind.

Group Practice  
Journal (AMGA)  
(17.2%)

MGMA Connexion 
(MGMA) 
(27.4%)

Physicians Practice 
(44.7%)

Medical Economics 
(8.6%)

Family Practice  
Management (2.2%)

Source: Internal Tracking Report based on January 2011 – 
September 2011 Publications
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(based on 2010 data)
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Owned by UBM Medica, a division of United  
Business Media, Physicians Practice has more than  
20 years of experience forging successful partnerships  
between businesses and healthcare professionals.

Physicians Practice provides straightforward 
practice management advice to physicians and  
their staff in a comprehensive, multi-media platform:

u Physicians Practice®, our flagship publication, 
circulated to 150,000 physicians nationwide  
through partnerships with medical centers,  
including academic, community, faith-based,  
and specialty hospitals

u Technology Guide, our annual compilation of 
technology-related content, published with the July/ 
August issue and distributed to our entire circulation

u PHYSICIANSPRACTICE.com, our content-rich website, 
which receives 175,000 page views and 50,000  
unique visitors per month

u Buyers Guide, an online directory of products 
and services reaching more than 45,000 healthcare  
providers and practice managers each month

u Specialty E-Newsletters, sent to nearly 50,000 opt-in 
subscribers on a variety of practice management topics

u custom projects as well as digital 

and live events, written and led by our 
award-winning editorial staff.
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Pamela Moore
VP, Content & Strategy
303 316 7740 
pam.moore@ubm.com
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Bob Keaveney
Editorial Director
410 818 2707 
bob.keaveney@ubm.com

“Physicians Practice offers 
its readership a compelling  

and contemporary publication  
that achieves the rare goal  
of being both informative  

and entertaining.”
The American Society of Healthcare Publication Editors (ASHPE)

our Brand Promise
Physicians Practice responds to the growing challenges 
facing today’s medical practices. Physicians know we’re 
experts in practice management, and they count on us to 
bring new ideas and fresh approaches to help them build suc-
cessful practices. 

As an industry leader, we combine practical solutions, 
innovative ideas, and expertise from credible sources our 
customers can trust. We take our promise to physicians 
and their staff seriously, and they appreciate us for it.
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Physicians Practice has a long-standing reputation for quality 
editorial, design, and research recognized by leading industry awards. In 2011, 
Physicians Practice received nine prestigious editorial and design awards.

AMERICAN SOCIETY OF BUSINESS PUBLICATION EDITORS (ASBPE)

NATIONAL AWARDS

Gold Award, How to Article:  
“Guerilla Marketing for Your Practice,” May 2010, Sara Michael

Silver Award, Feature Article Design:  
“Great American Physician Survey,” October 2010, Bill Ellis

Bronze Award, Contents Page(s):  
Physicians Practice Contents Page, June 2010, Bill Ellis

REGIONAL AWARDS

Gold Award, Original Research:  
“What Should You Pay Your Staff?” July/August 2010,  Shelly K. Schwartz

AMERICAN SOCIETY OF HEALTHCARE PUBLICATION EDITORS (ASHPE)

Bronze Award, Best Overall Use of Graphics:  
“Great American Physician Survey,” October 2010, Bill Ellis

Bronze Award, Best Legislative / Government Article:  
“EHR Incentives Update,” February 2010, Ken Terry

Bronze Award, Best Feature Article:  
“The Future of Healthcare,” April 2010, Sara Michael

TRADE ASSOCIATION BUSINESS PUBLICATIONS INTERNATIONAL (TABPI)

Silver Award, Best Front Cover / Special Issue:  
2011 Buyers Guide, Bill Ellis

Bronze Award, Best Front Cover Illustration:  
“He Wants You to Buy an EHR,” September 2010, Bill Ellis

The 2012 editorial calendar  
is available online at  
www.Physicians 
Practice.com/Advertising

Interested in working  
with Physicians Practice’s  
Editorial Department?  
Visit us online at  
www.PhysiciansPractice.
com/Advertising for answers 
to your questions on content, 
editorial calendars, and  
contact information.
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AwardsJournalism

2009 WINNER OF

E D I T O R I A L  |  R E S E A R C H  |  D E S I G N

2007 WINNER OF

2 0 0 7  W I N N E R  O F

Awards

EDITORIAL RESEARCH

AND DESIGN

WINNER

E D I T O R I A L  |  R E S E A R C H  |  D E S I G N

92011

WINNER
OF
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Rates subject to change with 
90 days notice Contracts accepted with 
the understanding that rates will be guaranteed 
for three months beyond last issue closed. In the 
event of a rate increase, contracts may be termi-
nated without penalty of short rate.

effective rate date
January 2012 

15% gross billing on space, color, cover, 
and preferred position charges.

agency discount

	 Issue	 Space	 Artwork	 Published	B onus Distribution/Ad Study

	 January	 12/2/11	 12/7/11	 1/3/12	

	 February	 1/6/12	 1/11/12	 2/7/12	 HIMSS

	 March	 2/3/12	 2/8/12	 3/1/12	

	 April 	 3/2/12	 3/7/12	 4/5/12	

	 May	 4/6/12	 4/11/12	 5/3/12	

	 June	 5/4/12	 5/9/12	 6/5/12	

	 July/August/Tech Issue	 6/15/12	 6/20/12	 7/16/12

	 September	 8/3/12	 8/8/12	 9/4/12	 Readex Ad Study

	 October	 8/31/12	 9/5/12	 10/2/12	 MGMA

	 November/December	 10/5/12	 10/10/12	 11/5/12

national closing dates

Premium 	 Fee to Earned
Placement	B &W Rates

Inside Front Cover (C2)	 Plus 45%

Inside Back Cover (C3)	 Plus 20%

Back Cover (C4)	 Plus 65%

Table of Contents	 Plus 20% 

Opposite Editor’s Column	 Plus 20%

Opposite Bigger Picture	 Plus 20%

Pages 1, 2, and 3	 Plus 20%

Opposite Noteworthy	 Plus 15%

Opposite Tech Doctor	 Plus 15%

Opposite Technology	 Plus 15%

Opposite Pearls	 Plus 15%

Opposite Letters	 Plus 15%

All preferred positions must 
be requested in writing prior 
to the new contract year. A 
60-day cancellation notice 
is required in writing and 
subject to short rate.

covers and preferred positions

2012 Rates (Black and White)

Frequency	 1 page	 1/2 page	 1/3 page

	 1x	 11,525	 7,990	 5,660

	 3x	 10,605 	 7,330	 5,230

	 6x	 10,080	 7,100	 5,005

	 9x	 9,620	 6,880	 4,870

	 12x	 8,905	 6,470	 4,590

	 15x	 8,620	 6,280	 4,450

	 18x	 8,335	 6,090	 4,315

	 20x	 8,050	 5,900	 4,175

	 24x	 7,765	 5,710	 4,035

Color: In addition to earned B&W rates, color rates are per page 
and apply to full or partial pages. 4-color: $1,400
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1.  Positioning of advertisements is at the sole discretion of UBM Medica, except where 
a specific position has been agreed to by UBM Medica in writing.

2.  UBM Medica assumes no liability for any errors or omissions in key numbers or facts 
appearing in advertisements. The advertiser is responsible for the content of the ad-
vertisement.

3.  UBM Medica makes no warranty of any kind with respect to its services to be delivered 
hereunder and hereby disclaims any and all warranties, express or implied, including 
without limitation, all warranties of merchantability, fitness for a particular purpose, and 
non-infringement. All services are provided on an as is basis without guarantee.

4.  UBM Medica is not liable for any delays in the production or delivery of the publica-
tion or product due to any conditions beyond UBM Medica’s control.

5.  The advertiser hereby represents and warrants to UBM Medica that the advertiser has 
the right to publish the advertising materials or other information provided hereunder 
(“Ad Materials”) in the form delivered and manner published without infringing or 
violating the rights of any third party or violation of any law, rule, or regulation. The 
advertiser agrees, at its own expense, to indemnify, defend, and hold harmless UBM 
Medica, its employees, officers, directors, representatives, agents, and affiliates, 
against any and all claims, demands, suits, actions, proceedings, damages, liabilities, 
costs, expenses, and losses of any kind (including attorneys’ fees and costs) arising 
out of or related to (a) the printing, publication, or distribution of any Ad Materials 
hereunder, (b) the Ad Materials or any matter or thing contained in any Ad Materi-
als and/or (c) third parties’ access to advertiser’s website and/or use of advertiser’s 
products and services (including but not limited to, claims of trademark or copyright 
infringement, libel, defamation, breach of confidentiality, privacy or data protection 
violation, false, deceptive or misleading advertising or sales practices).  .

6.  UBM Medica shall not be liable to advertiser, its agency, or any third party under or 
in relation to these terms or any insertion order for any consequential, incidental, 
special, or indirect damages of any kind or nature, under any theory of law or equity, 
and whether or not UBM Medica has been advised of the possibility of such dam-
ages. In no event will UBM Medica’s liability under or in relation to these terms or 
any insertion order exceed the fees actually paid to UBM Medica for the ad materials 
giving rise to such liability.

7.  UBM Medica reserves the right to hold the advertiser and its agency jointly and sever-
ally liable for all monies that are due and payable to UBM Medica.

8.  Advertising in UBM Medica’s online products and services is subject to the terms of 
the applicable online insertion order.

9.  All payments are due within thirty (30) days of the invoice date. Advertiser shall pay a 
late charge of 1% per month (12% per year) on all invoices not paid within thirty (30) 
days of the date of such invoices. In case advertiser is in default with payment of one 
or more invoices, UBM Medica is entitled to hold back the publication of further orders 
until all amounts due are paid. If Advertiser fails to make timely payment, Advertiser 
will be responsible for all reasonable expenses (including attorneys’ fees) incurred by 
UBM Medica in collecting such amounts.  UBM Medica reserves the right to suspend 
credit and/or performance of its obligations if Advertiser fails to make timely payment. 
Fees are exclusive of all.  Advertiser shall be responsible for payment of all taxes, duties, 
and similar charges assessed in connection with the Services or on any payments made 
by Advertiser hereunder, excluding taxes on UBM Medica’s net income. 

Additional Terms and Conditions:

business Marketing Solutions:
Eric Temple-Morris 
Group Director, Business Development 
503 203 1060 
eric.temple-morris@ubm.com

Pamela Peterson 
National Sales Manager 
201 984 6246 
pamela.peterson@ubm.com

Seth Geller 
National Sales Manager 
410 818 2716 
seth.geller@ubm.com

David Gordon 
National Sales Manager 
201 984 6270 
david.gordon@ubm.com

Pharmaceutical Marketing Solutions:
Eric Temple-Morris 
Group Director, Business Development 
503 203 1060 
eric.temple-morris@ubm.com

Production:
For complete mechanical  
specifications, visit  
http://mediakit.ubmmedica.com/production-resources  
or contact Carlos Yanez  
at 203 523 7072 
carlos.yanez@ubm.com

ad sizes

Full Page

6.75” x 9.5” (Live Area)

7.75” x 10.5” (Trim Size)

8” x 10.75” (With Bleed)

1/3  
Vertical 
2.05” 

x 
9.6705”

1/3 Square 
4.275” x 4.275”

1/2 Horizontal
6.5” x 4.4375”

1/2 Vertical 
4.275” x 7.125”

non-bleed ad dimensions
	W idth	 X	H eight

1/2 Horizontal	 6.5”	 X	 4.4375”

1/2 Vertical	 4.275”	 X	 7.125”

1/3 Square	 4.275”	 X	 4.275”

1/3 Vertical	 2.05”	 X	 9.6705”

full-page bleed ad dimensions

	W idth	 X	H eight

Trim Size	 7.75”	 X	 10.5”

Live Area Size	 6.75”	 X	 9.5”

Bleed Size	 8”	 X	 10.75”

Binding: Perfect Bound  |  Line Screen: 133
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REPRINTS of our award-winning articles for your sales collateral 
Wrapping your brand around our audience-driving content is a sure way to pique the interest of your  
readers and to get additional attention to your message in your sales and marketing materials. 
 
INSERTS/OUTSERTS in our publication, including your sales brochure and other materials
A cost-effective method to drive qualified leads to your sales team. Insert your message  
directly into our nationally distributed journal for a fraction of the price of direct mail.
 
SYNDICATED CONTENT for your newsletter, e-newsletter, or website 
Physicians Practice offers a compelling package of editorial content throughout the year. 
Select the articles, columns or features from the package and use them in your print or  
on-line publications.
 
MAILING LISTS (Direct or E-mail) targeting physicians by geographic region, practice size, or specialty
We can help you get your message delivered right to the audience you want through our list of physicians.  
Our users say that our list drives one of the best responses in the market.
 
Speakers bureau offering popular experts 
in practice management for a variety of functions  
and audiences. 
 
PRINT OPTIONS are also 
available as part of the journal:
Bellybands | Tip-Ons | Dot Whacks 
Polybags | Post-It Notes

Discounted PR Newswire  
Packages for National, Regional, and 
Multi-Media distribution. Receive 15% off  
releases and the annual fee of $195 is  
waived as part of our partnership with sister  
company PR Newswire.

Webinars and Podcasts present 
customized content for your target  
audience in an “on-demand” format.

Customized Solutions put  
Physicians Practice’s multi-media  
platform and expertise in practice  
management to work for you.  
Create a one-of-a-kind program  
that meets your unique needs and  
provides practical solutions to  
physicians and their staff.

For more information  
about these options and  
pricing, ask your National  
Sales Manager.

OPTIONS
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