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Rates subject to change with 
90 days notice Contracts accepted with 
the understanding that rates will be guaranteed 
for three months beyond last issue closed. In the 
event of a rate increase, contracts may be termi-
nated without penalty of short rate.

effective rate date
January 2012 

15% gross billing on space, color, cover, 
and preferred position charges.

agency discount

	 Issue	 Space	 Artwork	 Published	B onus Distribution/Ad Study

	 January	 12/2/11	 12/7/11	 1/3/12	

	 February	 1/6/12	 1/11/12	 2/7/12	 HIMSS

	 March	 2/3/12	 2/8/12	 3/1/12	

	 April 	 3/2/12	 3/7/12	 4/5/12	

	 May	 4/6/12	 4/11/12	 5/3/12	

	 June	 5/4/12	 5/9/12	 6/5/12	

	 July/August/Tech Issue	 6/15/12	 6/20/12	 7/16/12

	 September	 8/3/12	 8/8/12	 9/4/12	 Readex Ad Study

	 October	 8/31/12	 9/5/12	 10/2/12	 MGMA

	 November/December	 10/5/12	 10/10/12	 11/5/12

national closing dates

Premium 	 Fee to Earned
Placement	B &W Rates

Inside Front Cover (C2)	 Plus 45%

Inside Back Cover (C3)	 Plus 20%

Back Cover (C4)	 Plus 65%

Table of Contents	 Plus 20% 

Opposite Editor’s Column	 Plus 20%

Opposite Bigger Picture	 Plus 20%

Pages 1, 2, and 3	 Plus 20%

Opposite Noteworthy	 Plus 15%

Opposite Tech Doctor	 Plus 15%

Opposite Technology	 Plus 15%

Opposite Pearls	 Plus 15%

Opposite Letters	 Plus 15%

All preferred positions must 
be requested in writing prior 
to the new contract year. A 
60-day cancellation notice 
is required in writing and 
subject to short rate.

covers and preferred positions

2012 Rates (Black and White)

Frequency	 1 page	 1/2 page	 1/3 page

	 1x	 11,525	 7,990	 5,660

	 3x	 10,605 	 7,330	 5,230

	 6x	 10,080	 7,100	 5,005

	 9x	 9,620	 6,880	 4,870

	 12x	 8,905	 6,470	 4,590

	 15x	 8,620	 6,280	 4,450

	 18x	 8,335	 6,090	 4,315

	 20x	 8,050	 5,900	 4,175

	 24x	 7,765	 5,710	 4,035

Color: In addition to earned B&W rates, color rates are per page 
and apply to full or partial pages. 4-color: $1,400
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1.  Positioning of advertisements is at the sole discretion of UBM Medica, except where 
a specific position has been agreed to by UBM Medica in writing.

2.  UBM Medica assumes no liability for any errors or omissions in key numbers or facts 
appearing in advertisements. The advertiser is responsible for the content of the ad-
vertisement.

3.  UBM Medica makes no warranty of any kind with respect to its services to be delivered 
hereunder and hereby disclaims any and all warranties, express or implied, including 
without limitation, all warranties of merchantability, fitness for a particular purpose, and 
non-infringement. All services are provided on an as is basis without guarantee.

4.  UBM Medica is not liable for any delays in the production or delivery of the publica-
tion or product due to any conditions beyond UBM Medica’s control.

5.  The advertiser hereby represents and warrants to UBM Medica that the advertiser has 
the right to publish the advertising materials or other information provided hereunder 
(“Ad Materials”) in the form delivered and manner published without infringing or 
violating the rights of any third party or violation of any law, rule, or regulation. The 
advertiser agrees, at its own expense, to indemnify, defend, and hold harmless UBM 
Medica, its employees, officers, directors, representatives, agents, and affiliates, 
against any and all claims, demands, suits, actions, proceedings, damages, liabilities, 
costs, expenses, and losses of any kind (including attorneys’ fees and costs) arising 
out of or related to (a) the printing, publication, or distribution of any Ad Materials 
hereunder, (b) the Ad Materials or any matter or thing contained in any Ad Materi-
als and/or (c) third parties’ access to advertiser’s website and/or use of advertiser’s 
products and services (including but not limited to, claims of trademark or copyright 
infringement, libel, defamation, breach of confidentiality, privacy or data protection 
violation, false, deceptive or misleading advertising or sales practices).  .

6.  UBM Medica shall not be liable to advertiser, its agency, or any third party under or 
in relation to these terms or any insertion order for any consequential, incidental, 
special, or indirect damages of any kind or nature, under any theory of law or equity, 
and whether or not UBM Medica has been advised of the possibility of such dam-
ages. In no event will UBM Medica’s liability under or in relation to these terms or 
any insertion order exceed the fees actually paid to UBM Medica for the ad materials 
giving rise to such liability.

7.  UBM Medica reserves the right to hold the advertiser and its agency jointly and sever-
ally liable for all monies that are due and payable to UBM Medica.

8.  Advertising in UBM Medica’s online products and services is subject to the terms of 
the applicable online insertion order.

9.  All payments are due within thirty (30) days of the invoice date. Advertiser shall pay a 
late charge of 1% per month (12% per year) on all invoices not paid within thirty (30) 
days of the date of such invoices. In case advertiser is in default with payment of one 
or more invoices, UBM Medica is entitled to hold back the publication of further orders 
until all amounts due are paid. If Advertiser fails to make timely payment, Advertiser 
will be responsible for all reasonable expenses (including attorneys’ fees) incurred by 
UBM Medica in collecting such amounts.  UBM Medica reserves the right to suspend 
credit and/or performance of its obligations if Advertiser fails to make timely payment. 
Fees are exclusive of all.  Advertiser shall be responsible for payment of all taxes, duties, 
and similar charges assessed in connection with the Services or on any payments made 
by Advertiser hereunder, excluding taxes on UBM Medica’s net income. 

Additional Terms and Conditions:

business Marketing Solutions:
Eric Temple-Morris 
Group Director, Business Development 
503 203 1060 
eric.temple-morris@ubm.com

Pamela Peterson 
National Sales Manager 
201 984 6246 
pamela.peterson@ubm.com

Seth Geller 
National Sales Manager 
410 818 2716 
seth.geller@ubm.com

David Gordon 
National Sales Manager 
201 984 6270 
david.gordon@ubm.com

Pharmaceutical Marketing Solutions:
Eric Temple-Morris 
Group Director, Business Development 
503 203 1060 
eric.temple-morris@ubm.com

Production:
For complete mechanical  
specifications, visit  
http://mediakit.ubmmedica.com/production-resources  
or contact Carlos Yanez  
at 203 523 7072 
carlos.yanez@ubm.com

ad sizes

Full Page

6.75” x 9.5” (Live Area)

7.75” x 10.5” (Trim Size)

8” x 10.75” (With Bleed)

1/3  
Vertical 
2.05” 

x 
9.6705”

1/3 Square 
4.275” x 4.275”

1/2 Horizontal
6.5” x 4.4375”

1/2 Vertical 
4.275” x 7.125”

non-bleed ad dimensions
	W idth	 X	H eight

1/2 Horizontal	 6.5”	 X	 4.4375”

1/2 Vertical	 4.275”	 X	 7.125”

1/3 Square	 4.275”	 X	 4.275”

1/3 Vertical	 2.05”	 X	 9.6705”

full-page bleed ad dimensions

	W idth	 X	H eight

Trim Size	 7.75”	 X	 10.5”

Live Area Size	 6.75”	 X	 9.5”

Bleed Size	 8”	 X	 10.75”

Binding: Perfect Bound  |  Line Screen: 133
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